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Email advertising is an Internet marketing strategy that is effective in helping your company become more popular
not only in your locality but the world over as well. Even multinational companies use this particular type of online
promotional strategy because it works for them too.

Before you start your online marketing campaign, however, you might want to remember the basics first. If you
are not careful with the content of your email and the frequency of sending out your messages, Net users may
consider your mail as spam altogether. So, you need to remember to continue finding ways to keep the interest of
fickle-minded Internet surfers alive by providing them with content that they can use in real life.

The first thing that you ought to remember is to try your best to encourage people to maintain their subscription to
your mailing list. Even if you provide your recipients the option to unsubscribe, you still need to try your best to
prevent them from using such feature. You can do this by continuing to provide content that is fresh, informative
and useful to them. Try to show them the benefits of using your product or securing your service in a subtle
manner. You see, the fastest way to lose subscribers is by sending them hard core promotional material. Since
most Net users are not interested in reading the whole email advertising message, you may also want to try
putting all the important stuff at the start of your mail.

The subject line, which most starting email advertising practitioners fail to take advantage of, is also quite
important. This will determine if your recipient will be willing to read your email message or simply put it in the
recycle bin. Be sure to keep your subject brief and concise, not more than 65 characters. You need to keep the
subject line curt to prevent your recipients from suffering eye fatigue.

In email marketing, you also have to remember to keep your letter\'s tone informal. On the Internet, people
respond more positively to simple and straight to the point letters rather than those with overly businesslike tone.
However, this does not mean that you can forget the rules of good letter writing. Do not forget to check your
spelling, punctuation and grammar before you send out your email campaign message.

If you are not really familiar with email advertising, you might want to visit www.Majon.com for more information
on how you can use it to your advantage.

You can also find this article published on Top Tips on Successful Email Advertising, and on the tag pages ad
blast, Advertising, email advertising, Email Marketing, opt-in, safe announce, service, targeted.
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