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Commercials that we can see in old magazines and the ones played nowadays are so different that the former
already belong to the industrys history. The methods used in advertising developed to a stage when their public
expanded significantly. Banners are a means used on a large scale these days because they are a great way to
expand your audience with minimal costs.

The impact that banners have on people depends on their size and their placement. Just as anybody can
imagine, the closer the banner is to a very crowded street or a popular route, the more effective it is. People stuck
in traffic are the best public that banners can have, since there isn't much you can do when you find yourself in
this situation. When the banner contains a catchy message, the person reading it might even try to find out more
about the product that it advertises.

It is already a well known fact that the human brain automatically reads any street sign or message that crosses
before the eyes. This is basically the principle behind the habit of advertising on the side of the road. Even if we
are not conscious of it, we read the messages that are perceivable with our eyes. This is also a subject exploited
by artists. Futurist paintings, trying to represent the urban environment with all its movement, sounds and smells,
often included street signs. This pervasive element of urban life became almost a subject in itself.

Even if the number of banners that we see every day has increased significantly, our brain is still able to process
them. Scientists explain that even the most remote messages can be registered into our subconscious, and affect
us when we are in a store or a supermarket. Depending on our past experiences and our receptivity, the impact
that the banners have on us can surpass our expectations.

The aspect that has to be mentioned is the effectiveness of investing in such a method of advertising. Banner
material is much cheaper that TV ads, while the public can be noteworthy.

The banner material offered by Soyang is uniquely patented and it offers a lightweight easy to use alternative.

You can also find this article published on How Effective Is A Banner, and on the tag pages Advertising, banner.
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