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Every community has one. And odds are you've used them at least once before. Classified advertisements have
evolved to become the single biggest source of exchange for many used goods within a community.

You can make the most out of your unnecessary belongs through the use of this simple listing service. Whether
you take advantage of your local newspaper's outlet or sell through an online service such as Craigslist, there are
a few things you should keep in mind.

1. Make sure your ad is specific and descriptive. Many ads, especially in newspapers, have a word limit, So you
will have to be succinct. This doesn't mean you can't deliver a few well-considered turns of phrases.

2. You want to target your ad as much as possible. This means picking the right venue. For example, general
merchandize can sell well almost anywhere. However, if you are trying to get rid of a car or other vehicle,
publications specific to those items will give you the best opportunities to make a sale.

3. Give it away as much as possible. Free stuff draws a crowd, whether you are selling in the real world or through
the use of classifieds. Offer samples and you will get callers.

Don't be overbearing, though. Even if you have something people want, they won't call if they fear a possible
strong-armed sales tactic. Even free stuff isn't worth beating off an overeager salesperson. Let customers leave
their name and number and then call them right back.

4. Be the solution your customers want to see. Whether you are selling a cleaning service or a dog house, your ad
should make it clear that you are there to be the solution to the customer's problems. Don't pull your punches.
And give the buyer a reason to call you over the other guys.

This is just a starting point. Surf around and you will find how much wisdom there is to bear on the subject of
classified selling. It isn't an art form as such, but there is a method to making your ad stand out. Don't be afraid to
do a little reading before you jump in.
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