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Landing pages have become a critical tool when it comes to online success. If your landing page isn't properly
targeted, your audience will not find the direction you want them to take. The thing with landing pages is that they
require constant tweaking and testing to see favorable results. Below you will find three tops for landing page
optimization that will help you get a more favorable reaction from your audience.

You can test long and short landing pages, and also with and without a photo and a few well-placed proofs of
expertise. Trust is hard to build on the net, and it takes some time to build a high level, but many people respond
positively to a professional photo. You will succeed with putting some minds at ease, however you should realize
that not everyone will. So the more transparent you are here, the better it is, in terms of the conversion rate and
the response you receive. If you're straight and sincere, in time folks will know that about you and there'll be no
problems. You can test out putting links to your social media profiles if you have any, and that could encourage
people to learn more about you. However, it is best to avoid putting them in places that are potentially distracting
from the most important message on your page. You must keep your landing page simple so your visitors get the
message you're trying to give them. Use short sentences so visitors don't have to sift through long sentences.
Make sure your sentences are short and powerful. Use few words to make your point rather than stretching them.
Stay on task with your content.

Your graphics can also be very important to conversions but tend to be less so; still you should test them because
it's all important. As always and ever, test your graphics just like you would anything else. Your conversions will
definitely increase if you use the right call to action statements, and you won't know what's best until you test.
Another reason for call to action graphics is to minimize any extra work by the visitor. You never want to cause
confusion or aggravation, although some people arrive on your landing page in that state.

You may want to employ the AIDA copy formula and apply it to your landing page copy. AIDA is an acronym for
Attention, Interest, Desire, Action; and please look this up and learn more about how best to use this. AIDA has
been used by copywriters and Direct Marketing advertisers for many decades - it works. It's a proven formula that
just flows very seamlessly if written properly. The best approach is to learn about it so you will have a better idea
about implementing it on a landing page. You can do a lot for your conversions with a little study and testing.

It's really not difficult to learn the principles involved with landing page optimization, and it's something you need
to do so you can realize the best conversions possible. You'll learn what you need to learn, and do the things
necessary to be successful if you really want it - that is what separates a lot of people in business.

You can get a free SEO book just for asking. Search engine optimisation Australia is important for increasing and
enhancing your Web presence because the Internet is global.

You can also find this article published on Effective Approaches To Optimizing Your Landing Page,
and on the tag pages Advertising, business, internet, internet marketing, seo, SEO Australia, SEO Melbourne
, SEO services, Seo services Australia, SEO Services Melbourne.
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