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To everyone that is interested in making their a business a success, the first thing to do is to arrange a training for
an employee to act as a media staff person. Then, should there be any crisis, you'll have staff to handle the
public, and the media. This is not only peace and ease of mind for the executive, but a protection for the business,
but a savings of monetary capital, as well.

Media spokesperson, or PR, and its concurrent training were first initiated by an individual named Doug Weller.
He spearheaded the media training approach. Whether you're talking about the areas of politics or business, this
kind of training will make and keep your corporation profitable.

Corporate Media is an organization that offers training in this area. Here are a few of the courses they offer:1)
Media Communications Fundamentals: this is on an introductory level, geared to individuals that have little or no
experience with the media. Provides an understanding of how to communicate with the media. Really. Media
training is nothing more than a fancy word for PR.

Media Training Introduction: this course is more in depth, and applied science. Say you were just hired by an
agency in a PR position, however you haven't worked in the field before. This course shows you how a journalist
thinks.

My point being that, as can be seen in the above example, all businesses need to have a media spokesperson. It
keeps the lines of communication open, 'cause, after all, it's not the thing to be sneaky, but rather, to talk it out.
Most people are very understanding as long as communication lines are open. And, that is the role of a media
spokesperson, completely.

If you would like to look in to media training in more detail, check it out for yourself; there is a whole lot of
information, online

If you are in an organisation and you think you may need to manage the media in the event of a high profile
issue then you need to look at crisis media training and how it can reduce the risk to your business in the event of
a serious event.

You can also find this article published on The Secret Of Successful Business Is To Be Prepared To Get
Somebody Trained As A Media Spokesperson, and on the tag pages Advertising, business, crisis management
training, media, radio, TV, tv interview techniques.
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