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If you're new to Google Adwords it would be best to keep away from making the following errors that can
price you dearly. Whether your Adwords ad groups target more targeted keyphrases like "where to buy hydrolyze"
or more broad keyphrases like "car audio," you'll find the following methods to be helpful.

Having a low daily budget for your campaign is also an AdWords mistake. Many believe that beginners should set
a low budget so they can see what will and won't work before investing alot in their budget, this is an assumption
you need to skip. But the thing is, if you have a really low budget in the starting phase, your ads won't even show
up for your targeted keywords. Now, if your ads aren't showing up for customers to click how can you test them to
see if they are viable? You should increase your daily budget in order to be sure your ads are bringing in the
performance information you really need. You can lower your initial budget some after you've discovered what ads
are converting and the corresponding offers that work.

Negative keywords - understand them and use them to the fullest; and failing to do either is only your own fault
and will cost you money. These special keywords are so useful, and they are your friend, that it's simply beyond
us why anyone would not want to use them. Perhaps the final result of either having too few, or no, negative
keywords is that your Quality Score will drop, and nothing good ever comes from that. When you start to use
negative keywords in your campaigns while creating the keyword lists, you'll see lower ad costs. No need to
mention how desirable ultra highly targeted traffic is, and that's what you can achieve by using negatives. The
instructions with all PPC platforms is highly intuitive and really easy to use. What you will be effectively doing is
preventing people who are "not" in your market from seeing your ads. Your raw keyword lists will very likely
contain many possible negative keywords. Remove all these keywords using this feature so that your campaign
gets more refined, which will obviously lead to better conversions.

Avoid making this last mistake by not stuffing too many keywords into only one ad group. Your continuous testing
and changing of your AdWords advertisements will improve the performance of your ads. Unfortunately placing
hundreds of keywords in one group will only cause your keywords to be ignored and the popular keywords to get
all of the clicks. This could cause you some confusion in your data because you couldn't tell which keywords are
actually working for you. We suggest you not have more than 10 or 20 keywords per ad group to get the best
picture of keyword performance. You can then use these high performing keywords in other campaigns. A
definate route to absolute failure is having too many irrelevant keywords in your ad group.

In conclusion, Google AdWords can help you get the right level of exposure, only if you know how to avoid such
common mistakes. It just comes down to experience, and the more you find out about avoiding these mistakes,
the better position you'll be in to succeed.
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